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Pre-curriculum Response Survey

Discuss as a class the general thoughts, likes and dislikes about the pre-curriculum
survey. We would love feedback!

Video

Today is about learning the psychological factors that are involved with misinformation
beliefs.
Students will:

● Learn about theories and conditions that are in play when misinformation is
absorbed

● Learn why and how misinformation is intended to work
● Learn how we remember information and why
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Guided Discussion Questions

❏ Why is psychology important in understanding the human world?
Psychology is understanding humans, and we must understand each other in
order to live as a community. We all have different points of view, and we cannot
hope to work together without knowing our own minds.

❏ What is the goal of misinformation and disinformation campaigns?
These campaigns aim to convince their target audience of a specific claim or
argument by using incomplete data, misleading facts, completely made up
statistics, etc. They want to “bring you to their side,” by doing whatever it takes,
and that can often mean not caring about telling the truth.

❏ What makes misinformation dangerous? What makes it not dangerous?
By believing misinformation, everything from your stress levels to your
communication skills can be affected. You make decisions about people, places
and things based on what you already know, and if you know something incorrect,
your actions thereafter can be wrong. Extreme cases lead to narrowed beliefs that
violence is the only answer to problems. However, misinformation is not
dangerous if the target audience has the tools to understand how it’s incorrect,
and therefore possibly prevent violence.

❏ How do harmful groups choose who to reach with their dis- or misinformation
campaigns? Who are their targets?
Contact is made usually through social media and website communities now. It is
known that misinformation is out there and not valued by society, and these
campaigns are not widely supported compared to what the mainstream media
produces. In order to increase their reach, they found that at risk individuals are
the type of people most likely to believe in them. The people who inhibit the
following categories are the people these campaigns target. They are:
❏ Not aware of the existence/danger of mis- and disinformation
❏ Experiencing personal/external struggles
❏ Looking online to find like-minded communities

❏ Do any of the terms or concepts need clarification?
Answers will vary depending on the student. As a recap, here are the terms with
their definitions:

Misinformation: false or inaccurate information, especially that which is deliberately
intended to deceive.
Radicalism: extremist or very different from anything that has come before it.
Illusory Truth Effect: the tendency to believe false information to be correct after
repeated exposure.
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Mal-information: Information that is based on reality, but used out of context to inflict
harm on a person, organization or country.
Post-Truth: Relating to or denoting circumstances in which objective facts are less
influential in shaping public opinion than appeals to emotion and personal belief.
Clickbait: internet content whose main purpose is to encourage users to follow a link to
a web page especially where that web page is considered to be of low quality or value.
Partisan: biased; one-sided; committed to one group.
Propaganda: information, especially of a biased or misleading nature, used to promote
or publicize a particular view.
Confirmation bias: the tendency to interpret new evidence as confirmation of one's
existing beliefs or theories.
Fact-checking: investigating in order to verify factual accuracy.
Anchoring or Focalism: depending too heavily on an initial piece of information offered
to make subsequent judgements during decision making.
Availability Heuristic: a mental shortcut that relies on immediate examples that come to
a given person’s mind when evaluating a specific topic, concept, method or decision.
Availability Cascade: self-reinforcing process where a certain stance gains increasing
prominence in public discourse, which increases its availability to people and which
therefore makes them more likely to believe it and spread it further.
Continued Influence Effect: false claims once heard can continue to influence thoughts
and feelings long after they have been proven false

❏ Can you think of a time when one or any of these terms applied to yourself in the
past? (No need to discuss details because this is a yes or no question.)
Answers will vary depending on the student.

❏ Why is it so hard to understand another person’s different point of view?
If we don’t experience something directly, we can only imagine what it feels like,
but we will never actually know what it feels like unless it happens to us. “Out of
sight, out of mind” is a true expression. People rarely take the time to step into
someone else’s shoes since they aren’t encouraged to do so. It can also be very
difficult to remain objective by putting your own values and opinions aside. It takes
practice!
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In-Class Activity

The Power of Framing

Objective
Students will have a deeper understanding of how framing the same information in
different ways can lead to different meanings and outcomes.

Estimated Time
20 minutes

Group Size
The class should be broken into groups of 2-4 students for the activity.

Instructions
Each group will spend 10 minutes finding articles from two different groups or sides
debating over the same topic where the arguments change over time. Focus on two of
the following topics:
❏ Climate/global warming
❏ Economy/money
❏ Celebrity/pop culture
❏ Medicine/science

The goal is to find discourse that doesn’t quite make logical sense, and perhaps the
participants even contradict themselves. After students are done with their research,
have the class share their findings and then answer the following questions:
❏ How do these articles discuss the other point of view? Is there harsh rhetoric or is

the tone of voice neutral?
❏ Did they at one point contradict themselves or deliberately lie? What evidence did

they use and how was it used to support their contradictory claim?

For example: The Office of Planning and Research in California
(https://opr.ca.gov/facts/common-denier-arguments.html) has examples on the
topic of the environment. One side claims the planet has been warming for years,
the other claims there is no warming, but then eventually changes their argument
to say that there is warming but humans are not responsible for it. They agree
eventually, but the point is to observe that they are manipulating or distorting facts
to get what they want.

6 ©theTHiNKcampaign 2021

https://opr.ca.gov/facts/common-denier-arguments.html


Homework

Case Study: News in Social Media (no handout)

Instructions for students:
Social media is an important and popular source for news and other information today.
Tonight, spend 10-20 minutes scrolling through at least one of your social media
accounts as you see fit. Take 3 screenshots of news posts from whichever platforms you
choose and bring them to class tomorrow. News includes any newly received or
noteworthy information about recent or important events. The screenshot should consist
of the informative headlines with the beginning of the article, and it could be helpful to
have the article link on hand as well. These screenshots will be used tomorrow for the
in-class activity.
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